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The Knowledge Industry Network (KIN) 
Quarterly Report, April 30th, 2007



a) Deliver business workshops and entrepreneurial education throughout Alaska via UAS interactive satellite and webcast system.



· On April 18th, 2007, a KIN Tourism Panel was held in Juneau.  A transcript of the event will be made available on the Access Alaska website.  Two marketing workshops presented by the Juneau SBDC were recorded in March, and will be made available statewide in May as podcasts on the Access Alaska website (linked to the UAS website).  By partnering with other business assistance providers statewide to film and podcast some of their workshops as well as our own, KIN is expanding the reach of quality Alaska-specific entrepreneurial education to anyone with a computer and an Internet connection.  



b) Conduct in-state training, create peer exchange and mentorship network, and promote best practices to strengthen the capacity of existing local business assistance organizations.



· The theme of the KIN Tourism Panel in Juneau on April 18th was “Challenges and Opportunities in Juneau’s Tourism Industry.” The event was an opportunity for entrepreneurs to pose questions to a panel of experts representing hundreds of cumulative years of tourism business experience.  

Panelists included:


John McConnochie

Owner, Cycle Alaska

Diane Pearson


Owner, Pearson’s Pond B&B


Dawn Wolfe


Owner, Gastineau Guiding

Dot Wilson


Vice President, Coastal Helicopters

Rachel Fredholm

Owner, Alaska Zipline Adventures

Kirby Day


Director of Alaska Shore Operations, Princess Cruises

The panel was moderated by Jessica Parks, KIN Program Manager.  The question and answer session was followed by a valuable networking session including the panelists and the audience.  

· As of April 2007, KIN has been successfully launched in Juneau, Anchorage, Wasilla, and Fairbanks.  A statewide database of participants is maintained and is constantly expanding.  

· The Access Alaska website helps Alaskan entrepreneurs to find the information and connections they need to succeed.  The site features user-generated “how-to” content, interactive discussion boards, and a plethora of Alaska-specific links.  The site has recorded 5500 visits since September 2006.  



c) Create active networking opportunities, mentor programs, and a resource network for entrepreneurs to strengthen entrepreneurial culture and spur innovation.



· Well attended monthly networking events targeting young professionals are taking place in Juneau, Anchorage, Wasilla and Fairbanks, with statewide KIN networking event attendance approaching 1000 participants. The ever-strengthening network has led to new hires, increased revenue for participants’ businesses, and several potential new ventures.  Information and knowledge exchange taking place at KIN networking events has helped to spur innovation and to strengthen Alaska’s entrepreneurial culture.  

· The KIN School-to-Work program was launched in April 2007.  The intent of KIN’s school-to-work program is to connect students to the Alaska business community before they leave for college.  If a student is able to create an internship in the industry of their choice, they are more likely to be engaged and contribute, which increases the long-term benefits for both the student and the employer.  KIN’s School-to-Work program will complement existing internship programs by providing student-driven internship opportunities.  A successful intern will establish a professional reputation, cultivate a skill base, obtain mentors, and develop a network within Alaska’s business community.  These achievements will provide incentive to remain in the state to pursue a career.  By hosting well-matched interns, businesses will cultivate a homegrown workforce with strong ties to Alaska’s professional community, ensuring the availability of the human capital all businesses need to succeed.  Many students will gain firsthand exposure to and experience with an entrepreneurial environment, boosting awareness of entrepreneurial opportunities within our state.  



d) Leverage new funding sources to provide additional amounts and types of funding for Alaska’s entrepreneurs and to sustain both the KIN and collaborators.  Non-federal funds may be used for lobbying.



· The Knowledge Industry Network has obtained major private sponsorship from BP, additional sponsorship from Wells Fargo, and a substantial grant from the State of Alaska.

· Fundraising activities are ongoing, and range from individual KIN Pub Night sponsorships to large foundation grants.  

